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Media Event on GlassDoor Production in Strelna (June 25 – 26). Preliminary Results 
 

 

Key messages:  

 

• BSH considers Russia one of the key markets and tends to continue investment here (unlike many other players)  

• BSH develops its Russian production and launches new models made in Russia for Russians  

• To promote high quality, innovativeness and design of new GlassDoor line  

 

Targets:  

 

•  To demonstrate high standards of BSH factory to key business and general interest media in Russia 

•  To demonstrate that the factory is working despite the crisis 

•  To demonstrate R&D and innovativeness of the newly launched products designed in Russia for Russians  

•  To promote Bosch “Made in Russia” products 

•  To promote new Bosch GlassDoor line  

 

Results: 

 

• The factory was visited by 12 media representatives from the most influential media within their categories (TV, 

radio, web, business press) 

• Approximate audience outreach of media coverage received is more than 66 mln people  

• Approximate PR value (monetary equivalent of media coverage) is almost 10 mln rub 

• With investment less than 600 000 rub ROI index is about 17  
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List of media who visited Strelna Factory 

Title Type of Media 

Russia 24 Russian federal TV channel 

5 Channel Russian federal TV channel 

Russia Beyond the Headlines Multilingual weekly business newspaper   

Delovaya Moskva Daily business newspaper   

Finansovaya gazeta Weekly business newspaper   

Compania Weekly business magazine 

Utro.ru General interest online 

Echo Msc News radio station 

Delovoy Petersburg Daily business newspaper (Spb)   

The-Village One of the most high-rated onlines 

ixbt.com  Specialized online 

hi-tech.mail.ru Specialized online 
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Summary of media coverage received by August’06 2015 

Title Type of Media 

TV   

Russia 24 Russian federal TV channel 

Radio   

Echo Moskvi News radio station 

Print   

Compania Weekly business magazine 

Online   

utro.ru General interest online 

the-Village General interest online 

ixbt.com  Specialized online 

hi-tech.mail.ru Specialized online 

vesti.ru General interest online 

delmos.ru General interest online 

ko.ru Business online 

echo.msk.ru News online 
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Russia 24 

Russian federal TV channel 

Date of publication: 27.06.2015 

Overview: 

Spot is purely positive and mentions Bosch 

brand; Bosch GlassDoor product name and 

all the company key messages (which is a 

unique case for federal TV channels)  

 

Contents: 

Bosch factory in Strelna is going to contribute 

into improvement of reputation of “made in 

Russia” goods at international markets 

BSH tends to increase the export volume  

BSH will invest €160 million into the factory in 

Strelna   

Bosch GlassDoor fridges 

 

Audience Outreach: 50 000 000 

PR Value (monetary equivalent): 2 400 000 rub 

http://www.vesti.ru/doc.html?id=2634754
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Echo Msc 

News radio station  

One of the most trusted sources of information for upper segment of listeners 

Date of publication: 05.07.2015 

 

Text of the podcast: 

 

As for home appliances we should mention brand Bosch. It became a triumpher in a contest "Best Home Appliances 

2014” according to Hi-Tech Mail.Ru site. Bosch won 7 nominations out of 30. In particular, among the bicameral 

fridges Bosch Gold Edition series was chosen the best. The series was designed and manufactured at the factory in 

Strelna specially for the Russian market, where people love original models of different colors. Generally Strelna 

factory produces 145 models of refrigerators. The latest hit — new series of design GlassDoor refrigerators. Their 

colored glass facades will be real art-objects of any kitchen. GlassDoor refrigerators are available in several colors: 

black, purple, red, white, quartz, and metallic. Classical, modern, hi-tech or avant-garde - for any of these styles, 

you can choose the right color, and behind the glossy glass door there is hidden a number of useful options. Special 

tempered glass is able to withstand the impact of a 500 gr metal ball. Well, my name is Tatiana Lyamzina, and I am 

going to test a new refrigerator! 

 

Audience Outreach: 2 000 000 

PR Value (monetary equivalent): 80 000 rub 



  

Home Appliances 

Kompania 

Influential business media 

Date of publication: 13.07.2015 

Contents: 

 

BSH considers Russia one of the key markets  

BSH continues to expand its manufacturing 

presence in Russia 

BSH will invest €160 million into the factory in 

Strelna  

BSH tends to increase the export volume 

twice 

Bosch GlassDoor series 

 

Audience Outreach: 78 000 

PR Value (monetary equivalent): 835 000 rub 
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Kompania  

Influential business media 

Date of publication: 13.07.2015 

Contents: 

 

BSH considers Russia one of the key markets  

BSH continues to expand its manufacturing 

presence in Russia 

BSH will invest €160 million into the factory in 

Strelna  

BSH tends to increase the export volume 

twice 

Bosch GlassDoor series 

 

Audience Outreach: 78 000 

PR Value (monetary equivalent): 835 000 rub 
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utro.ru  

Popular general interest website (news and entertainment) 

Date of publication: 30.06.2015 

http://www.utro.ru/articles/2015/06/30/1248384.shtml  
Contents: 

 

BSH considers Russia one of the key markets  

BSH continues to expand its manufacturing 

presence in Russia 

BSH will invest €160 million into the factory in 

Strelna  

BSH tends to increase the export volume 

twice 

Bosch GlassDoor series 

 

Audience Outreach: 700 000 

PR Value (monetary equivalent): 322 000 rub  

http://www.utro.ru/articles/2015/06/30/1248384.shtml
http://www.utro.ru/articles/2015/06/30/1248384.shtml
http://www.utro.ru/articles/2015/06/30/1248384.shtml
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the-Village.ru 

One of the top-rated lifestyle onlines 

Date of publication: 02.07.2015 

http://www.the-village.ru/village/business/process/217201-freeeeez  

Contents: 

 

The article describes all steps of Bosch 

GlassDoor refrigerators production 

Bosch GlassDoor series 

Detailed information on the factory (capacity, 

number of employees etc.) 

Export 

Plans 

R&D 

Home Connect  

 

Audience Outreach: 1 800 000 

PR Value (monetary equivalent): 1 440 000 rub 

http://www.the-village.ru/village/business/process/217201-freeeeez
http://www.the-village.ru/village/business/process/217201-freeeeez
http://www.the-village.ru/village/business/process/217201-freeeeez
http://www.the-village.ru/village/business/process/217201-freeeeez
http://www.the-village.ru/village/business/process/217201-freeeeez
http://www.the-village.ru/village/business/process/217201-freeeeez
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ixbt.com 

One of the top-rated onlines writing about gadgets and appliances  

Date of publication: 30.06.2015 

http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml  
Contents: 

 

The article describes all steps of Bosch 

GlassDoor refrigerators production 

Bosch GlassDoor series 

Detailed information on the factory (capacity, 

number of employees etc.) 

Export 

Plans 

R&D 

Home Connect  

 

Audience Outreach: 700 000 

 PR Value (monetary equivalent): 385 000 rub 

http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
http://www.ixbt.com/editorial/bsh-fab-06-2015.shtml
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hi-tech.mail.ru 

One of the top-rated onlines writing about gadgets and appliances  

Date of publication: 02.07.2015 

https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html   

Contents: 

 

The article describes all steps of Bosch 

GlassDoor refrigerators production 

Bosch GlassDoor series 

Detailed information on the factory (capacity, 

number of employees etc.) 

Export 

Plans 

R&D 

Home Connect  

 

Audience Outreach: 2 500 000 

PR Value (monetary equivalent): 750 000 rub 

https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html
https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html
https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html
https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html
https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html
https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html
https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html
https://hi-tech.mail.ru/bytovaya/bosch-factory-strelna.html
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vesti.ru 

Russia 24 TV channel’s website 

Date of publication: 27.06.2015 

http://www.vesti.ru/doc.html?id=2634754  

Overview: 

Spot is purely positive and mentions Bosch 

brand; Bosch GlassDoor product name and 

all the company key messages (which is a 

unique case for federal TV channels)  

 

Contents: 

Bosch factory in Strelna is going to contribute 

into improvement of reputation of “made in 

Russia” goods on international markets 

BSH tends to increase the export volume  

BSH will invest €160 million into the factory in 

Strelna   

Bosch GlassDoor fridges 

 

Audience Outreach: 5 750 000 

PR Value (monetary equivalent): 2 156 250 rub 

http://www.vesti.ru/doc.html?id=2634754
http://www.vesti.ru/doc.html?id=2634754
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del.mos.ru 

Business online media 

Date of publication: 02.07.2015 

http://delmoscow.ru/news/?cid=3fe6b80e&nid=017bb5b3  

Contents: 

 

Press release about BSH factory  

Bosch GlassDoor series 

Detailed information on the factory (capacity, 

number of employees etc.) 

Export 

Plans 

R&D 

Home Connect  

 

Audience Outreach: tbc 

PR Value (monetary equivalent): tbc 

http://delmoscow.ru/news/?cid=3fe6b80e&nid=017bb5b3
http://delmoscow.ru/news/?cid=3fe6b80e&nid=017bb5b3
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del.mos.ru 

Business online media 

Date of publication: 02.07.2015 

Contents: 

 

 Interview’s announcement  on the first page 

Bosch GlassDoor series 

Detailed information on the factory (capacity, 

number of employees etc.) 

Export 

Plans 

R&D 

Home Connect  

 

Audience Outreach: tbc 

PR Value (monetary equivalent): tbc 
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del.mos.ru 

Business online media 

Date of publication: 02.07.2015 

http://www.delmoscow.ru/sovet_directorov/?cid=351c034a&nid=ee1923f7  

Contents: 

 

Hakan Mandaly’s interview  

Bosch GlassDoor series 

Detailed information on the factory (capacity, 

number of employees etc.) 

Export 

Plans 

R&D 

Home Connect  

 

Audience Outreach: tbc 

PR Value (monetary equivalent): tbc 

http://www.delmoscow.ru/sovet_directorov/?cid=351c034a&nid=ee1923f7
http://www.delmoscow.ru/sovet_directorov/?cid=351c034a&nid=ee1923f7
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ko.ru 

Popular online business media  

Date of publication: 13.07.2015 

http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem  
Contents: 

 

BSH considers Russia one of the key markets  

BSH continues to expand its manufacturing 

presence in Russia 

BSH will invest €160 million into the factory in 

Strelna  

BSH tends to increase the export volume 

twice 

Bosch GlassDoor series 

 

Audience Outreach: tbc 

PR Value (monetary equivalent): tbc 

http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem
http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem
http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem
http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem
http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem
http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem
http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem
http://ko.ru/keys/item/130760-lokalizatsiya-s-prodolzheniem
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echo.msk.ru 

News radio station’s website  

One of the most trusted online sources of information for upper segment of readers 

Date of publication: 05.07.2015 

http://echo.msk.ru/programs/style/1579092-echo/  

 

Audience Outreach: 3 300 000 

PR Value (monetary equivalent): 1 584 000 rub 

Contents: 

 

Brand Bosch became a triumpher in a contest 

"Best Home Appliances 2014” according to 

Hi-Tech Mail.Ru site 

Fridges Bosch Gold Edition series was 

chosen the best 

The series was designed and manufactured 

at the factory in Strelna specially for the 

Russian  

Generally Strelna factory produces 145 

models of refrigerators 

Bosch GlassDoor series 

 

http://echo.msk.ru/programs/style/1579092-echo/
http://echo.msk.ru/programs/style/1579092-echo/
http://echo.msk.ru/programs/style/1579092-echo/
http://echo.msk.ru/programs/style/1579092-echo/
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To be continued 


